Trip Report 

Central Euphrates Farmers Market

March 3, 2009

Participants: Brigadier General Jefforey Smith; Major Gita Velu; USAID – Mervyn Ellis, Michael Maxey & Kurt Rockeman, EGA Office; Soni Hysi, OAA; Tom Greene, PRT Marketing Specialist.  Inma – Ross Wherry, Chief of Party & Patricia Buckles, Two Rivers Coordinator.

Purpose of Trip: To assess the Central Euphrates Farmers Market and determine what action is needed to ensure that the market can open and operate effectively. 

Notes: Tom Green gave a presentation to the group outlining the potential impact on raising the income of 4,000 rural families and creating a new economic sector (ag marketing ) in the Central Euphrates area.  The key activity will be the auction of stalls in the market.  From that auction, operating capital for the year will be raised.  The auction can not be held until the market is officially registered as an NGO.  Once the auction is held, Tom indicated there will be a better idea of the operating capital needs of the market.  There was also an issue raised by the CEFM Board regarding the need for a $94,000 grant for furniture and office equipment.  
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Strategic Importance - $3.2 million market to serve
10,000 farmers located along a Sh'ia/Sunni fault line
and provide secure marketing channel for their
production.

Key Aspects — Market will be owned by local, private
ag associations of farmers in premier ag production
area. Location and security provides safe market
channel for entry into Baghdad metropolitan area. Total
vegetable and fruit production is currently estimated at
more than 30,000 hectares with 43% in grains, 23% in
vegetables and 34% in fruit production.

Babil Province - 1,600,000
citizens

Between 100,000 to 300,000
Iragis directly involved in
the ag sector.

40 percent of Province GDP
depends on agriculture vs 4
percent ag contribution to
national GDP. *

“Based on 1.5 millon peaple with
national averags of total mployable
ciizens at 59 percent and ofthat 40

percent are actuslly employed. Source:

Babil Provincial Development Strategy

2007 - 2012

Central Euphrates
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Critical Agricultural Marketing Value Chain



Follow up Actions: Request Tom Green come in to have extensive meetings with Inma staff to determine best approach for training and marketing support to the CEFM.  

